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Methodology

Breakthrough Campaigns conducted:
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1,713 interviews of likely November 2024 in rural areas in states across the March 13t — March 31st, conducted online, via SMS, and

general election voters country 2024 through mailed postcards.

v' The states surveyed were: Arizona, Georgia, Michigan, Minnesota, Montana, New Hampshire, North Carolina, Ohio,
Pennsylvania, and Wisconsin.

v" While this research was conducted among rural voters broadly, the report uses zip codelevel data to differentiate
between “Small City / Town" and more sparsely populated “Rural” areas.
v The margin of sampling emor at the 95% confidence level was +2.4 percentage points.

v" Due to rounding, displayed answer choices may not always add up to 100%.
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Rural voters are economic populists who don’t want politicians or the government calling the
shots on abortion

» Rural voters feel like things are getting worse economically, but the vast majority of rural voters are economic populists whose policy preferences
align with many progressive goals.

v" Half of rural voters (51%) say corporate greed is at least as much to blame for rising costs as “out-of-control” government spending.

* Rural voters are not a cultural monolith either, despite the stereotypes - they are overwhelmingly opposed to bans on abortion:
V' 74% agree, including 51% who strongly agree, that decisions around abortion should be made by women and doctors, and paliticians should stay out of it.
v" And while many have some personal qualms about abortion, a full 77% say that they either personally support abortion and want it to be legal, or despite their
concerns about abortion, they do not want the government getting involved.
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2024 dynamics



While most rural voters are receiving outreach, roughly 1 in 4 18-29-year-olds were not
contacted in recent elections, as well as 1in 5 BIPOC rural voters and non-college women

In the past few elections, can you recall being contacted by someone representing a candidate in any of the following ways?

A text message 54 56 32 53 49 58 52 52 68 47 65
A flier mailed to you 53 56 35 43 47 59 56 51 68 49 60
A phone call with a pre-recorded 42 44 25 29 35 47 51 36 54 42 51
message

An email 42 43 37 34 41 45 44 42 57 35 51
Aflier left at your door 27 29 18 15 25 29 33 23 37 25 35
A phone call from a person 24 24 20 15 20 24 30 20 36 22 26
A personal visit athome from

someone representing a campaign 15 16 10 6 13 16 19 15 19 13 18
or other group

No, Ihave ot been contacted in 16 15 22 24 19 14 15 18 10 19 9
recent elections

QContact. Here are some ways you might hear from a candidate or group supporting a candidate. In the past few elections, can you recall being contacted by someone representinga brea kthrough

candidate inany of the folowing ways?
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Most rural voters favor a pro-worker, middle-out economic approach over a top-down
approach...

When it comes to the economy, which do you agree with more?

Middle-out Econ Policy: We should invest in policies that lower costs and Top-down Econ Policy: We should keep taxes low for everyone and
raise incomes for working people. Hard_working Americans are the gngines reduce burdensome regulations on businesses. That will make America
of our economy--and when they can thrive, the economy grows, businesses more competitive, grow the economy, and create greater opportunity for all.

prosper, and America is more competitive.

QOverall

“breakthrough | ¢

QR2. When it comes to the economy, which doyou agree with more, even if neither is exactly right? L-campaigns



Economic and political attitudes



Rural voters are deeply concerned about rising costs for everyone, especially housing,

healthcare, and childcare

How much of a problem is this where you live?

Major problem Minor problem Total problem

The rising cost of housing preventing people from
buying homes

96

The rising cost of healthcare preventing people from 56 91
getting the care they need

The cost of childcare and the fact that it is very difficult 56 88
to find is making it too expensive to raise kids

The rising cost of senior care and not enough senior
care facilities makes it too expensive and too difficult to 48 84
care for older family and friends

The rising cost of education preventing people from 40 84
getting a college degree

QC2. How much of a problem is this where you live?
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While not an exclusive culprit for many, “corporate greed” is seen as either the “bigger” driver

or at least as much to blame as gov’t spending for rising costs among half of rural voters
Rising costs — Corporate greed vs. Government spending

Which is a bigger driver of rising costs?

Corporate Greed Both the Same Out-of-Control Spending

81% agree corporate
monopolies now run our
entire economy

81% agree our economy is
rigged for the wealthy and
powerful

QG1. Which do you think is the bigger driver of rising costs? Elgarr.nepi!ghrOUgh 9



Rural voters oppose abortion bans



Rural voters have nuanced views around abortion, but three-quarters support it or at least

don’t want gov't interfering in something that should be left up to women and their doctors
Abortion attitudes

Abortion View Abortion Attitude
Ofthe following statements, which comes closest to your views on abortion? “We should trust women and their doctors when it comes to abortion, not politicians”
Do you agree or disagree?

| personally believe having an
abortion is wrong and should be
illegal

Total disagree

| am personally against abortion,
but | do not believe government
should prevent someone from
making that decision for themselves

23

- 1%

| personally support the right to Strongly agree

abortion and beligve it should
be legal and available

'breakthrough| 1,

QRepro. Of the following statements, which comes closest to your views on abortion? // QA1. Next, you will see some statements and be asked how much you agree with each. campaigns



Policy deep-dive



There is strong support for policies that address corporate greed
Policy positioning — Corporate greed

Would you be more or less favorable to a leader who supported...?

Much more favorable Somewhat more favorable Total more favorable

Banning junk fees, like surprise bank fees, that cost hardworking

Americans billions L 86

Requiring rich people and corporations to pay their fair share of taxes to

invest in tools and opportunities for working people 5 76

Establishing that every American has the right to repair their own

equipment and devices if they break 5 91

Making sure giant corporations pay a minimum tax rate of 15% or more,

so they can no longer use loopholes to avoid paying any federal taxes 5 81

'breakthrough

QP1. Wouldyou be...? campaigns
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When it comes to crops and meat production, "American made" policies are particularly
energizing
Policy positioning — Agriculture and meat production

Would you be more or less favorable to a leader who supported...?

Much more favorable Somewhat more favorable Total more favorable

Restricting foreign ownership of farmland in the United States 91
Requiring all meat and meat products to be 100% “born, raised, and
slaughtered” in the U.S. to qualify for the “Made in the USA” labeling from 95
the U.S. Department of Agriculture
Shifting government support from corporate agribusinesses to small and 50 92
independent family farms
Cracking down on meat processing monopolies and ensuring local 49 88
businesses can compete
QP1. Wouldyou be...? Ebreakthrough 14
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Infrastructure investment has both strong and broad support from rural voters
Policy positioning — Infrastructure and services

Would you be more or less favorable to a leader who supported...?

Much more favorable Somewhat more favorable Total more favorable

Investing in repairing tens of thousands of crumbling highways, roads, and
bridges across the country

94

Expanding broadband intemet access to all communities in the United

States 87

Supporting the Secure Rural Schools Program, which provides critical
funding for schools, roads, and other municipal services to more than 700
counties

88

QP1. Wouldyou be...? [breaktM
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On environmental policy, invoking bad actors like corporate polluters animates rural voters;

abandoned mine clean up has broad support
Policy positioning — Environment

Would you be more or less favorable to a leader who supported...?

Much more favorable Somewhat more favorable Total more favorable

Protecting our air, water, and natural resources from corporate
and agricultural polluters and runoff

87

Stopping corporations from using eminent domain to take rural
people's land to use for pipelines and electricity transmission that
don't help our communities

75

Accelerating the clean-up of historically abandoned mines that
are polluting communities

77

QP1. Wouldyou be...? [breaktM

campaigns
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When we lead with economic benefits of clean energy, most rural voters want more

government investment

Somewhat agree

Our government should invest more in clean energy, like wind and solar,
to lower costs, support American energy independence, and create
quality jobs that can't be outsourced

Global warming is caused by human activities and our govemment has
the responsibility to combat it

QA1. Next, you will see some statements and be asked how muchyou agree with each.

49

Total agree

62

*Base size <100

breakthrough
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Across the board, policies to limit the costs of healthcare are popular, especially among
seniors (even when the policy isn’t framed around seniors)

Policy positioning — Healthcare

Would you be more or less favorable to a leader who supported...?

Much more favorable Somewhat more favorable

Cracking down on drug companies that are price gouging for
essential medicines

Giving Medicare the power to negotiate lower prices for
prescription drugs for seniors

Ensuring rural hospitals receive the essential funding they
need to stay open

Capping the cost of insulin at $35 per month

Capping out-of-pocket costs on prescription drugs for seniors
at $2,000 per year

QP1. Would you be...?

72

63

29

S/

Total more favorable

92

94

92

87

88

% Much more / Total more favorable
65+

85/95
81/97
63/95
72/91
71/94

'breakthrough| 5
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Rural voters are very favorable to leaders focused on ensuring there are good economic

opportunities through apprenticeship programs and for people without a college degree
Policy positioning — Employment and educational opportunities
Would you be more or less favorable to a leader who supported...?

Much more favorable Somewhat more favorable Total more favorable

Expanding work-based leaming and apprenticeships to help prepare

students in small towns and rural communities for today's in-demand jobs 97
Creating good-paying apprenticeship programs for workers to leam new 95
skills and trades
Creating new jobs in every zip code in America that can't be outsourced and 90

don't require a college degree

[I?reakthrough] 19
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Requiring corporations to provide paid sick leave has strong and near universal support, and
most would support a leader who is pro-union and even a federal minimum wage increase
Policy positioning — Workers’ rights

Would you be more or less favorable to a leader who supported...?

Much more favorable Somewhat more favorable Total more favorable

88

Requiring corporations to let workers earn paid sick leave

Supporting the rights of workers who are organizing in unions for living

wages and safe working conditions 37 m

Raising the federal minimum wage to $15 an hour 59

QP1. Wouldyou be .2 [I?atr'n%ﬂghrough 20



Equal pay is broadly and intensely supported, and most also agree with a pro-worker rationale

for “legalizing immigrants currently working in our communities”
Populist attitudes — Equal pay and immigration

Strongly agree Somewhat agree Total agree

Employers should be required to pay women and men the same
wages for the same work

90

Keeping undocumented immigrants off the books only benefits shady
employers, but legalizing immigrants currently working in our
communities would benefit all workers

QA1. Next, you will see some statements and be asked how muchyou agree with each. Egrnepaalg!fghrough 21



There is intensity behind support for a candidate focused on ensuring the availability of

affordable childcare, and supporting CTC is also a net positive — especially for parents
Policy positioning — Childcare

Would you be more or less favorable to a leader who supported...?

% Much more / Total more favorable

82 47/78

Much more favorable Somewhat more favorable Total more favorable

Ensuring affordable, high-quality childcare is
available for working families

Establishing a permanent child tax credit 75 53/87

QP1. Would you be...? [l?arr'ne’)aalgghrough 22



Sources of information about politics and elections



Along with friends and family, veterans, local law enforcement, farmers, and small business
owners are the most trusted messengers

If you were seeking more information about an upcoming election, how much would you trust the information from each of the following?

A veteran or veterans' organization

Trust a great deal

A close friend or family member [ S

Local law enforcement

A local farmer

A local small business owner

Your pastor, priest, or other faith leader

Doctors and nurses that serve patients your area
Your govemor

Teachers in your community

A neighbor

Your mayor

Your member of Congress

24

3

39
38

43

Trust some

51

49

55

55

Total trust
76
77
65
65
68

QMessenger. If you were seeking more infomation about an upcoming election, how much would you frust the information from each of thefollowing?

Men Women

31/82
29/83
28/65
28/68
25/69
23/50
12/58
13/37
12/47
12/60
6/37
533

2270
20/72
19/66
18/63
16/68
18/53
17/52
17/49
14/50
6/51
7141
3/42

C':ﬁ:e College
29/78  18/69
28/78 1275
25/67  19/61
24/66 ~ 20/64
22(72 15/58
2354 11/42
14/55  15/53
14141 18/51
14/50 9/45
11/55 2/56
742 5132
4/40 2132

breakthrough

% Trust a great deal / Total trust
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Rural voters get their news from a diverse range of sources, mostly from national TV and
newspapers but nearly as many rely on local sources and nearly half turn to social media

National news source
Local news source

How do you get your news about politics and elections?

Most BIPOC (62%) and 18-29-year-old voters (73%) get

Socialmedia I 4 election news from digital sources
Yourlocal news station I 49 > Top source overall and among most demographic groups
Fox News NN 33
Local newspapers (either online or in print)
Radio I 23 PR Ty ey S ‘
i ither oniine or in print)  IEEEGEG— : o of rural Black voters | :
National newspapers (either online or in print) 28 ¥ s ofural 3 0-44-year-olds : :
Facebook - . Comparedtorural |
YouTube . i voters overall, i
CNN T 2 > 45% of rural Latino/a voters | undecided voters are |
From family IESS— 20 42% of rural 18-29-year-old voters i particularly likely to get |
MSNBC 32% of rural Black voters . their news from local !
19 ' TV, Facebook, and their '
Podcasts N 19 | family ;
From friends or neighbors NN 19 i ]
X (formerly Twitter) 38% of ural 18-29-year-old voters {
TikTok o 17 ] > 24% of rural Latino/a voters
Atchurch N 3 22% of rural Black voters
breakthrough

qNews1. How do you get your news about palitics and elections?
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